
Topic: The Blogosphere

Point of View: The Blogger

The Blogger is the creator, producer, 
and reader within the blogosphere.

The Blogosphere “simultaneously engages 
both consumers and producers”



Data Sets
Each data set presents a certain aspect of the Blogger

1. Primary Reason for Blogging According to Bloggers Worldwide 2005
-The Why (reason to blog)

2. Topics of Blogs According to Bloggers Worldwide 2008
-The What (subject matter)

3. Reasons for Creating a Web Page or Blog by Select Country 2007
-The Where in relation to the Why (reason to blog based on location)

4. Reasons for Creating a Web Page or Blog by Age 2007
-The Who in relation to the Why (reason to blog based on age)
5. Top 15 Social Networking & Blog Sites Worldwide Sept. 2007

-The How (mechanisms used to blog based on popularity)
6. Select Social Media Used by Us Companies, 2007 & 2008
-The How in relation to who (mechanisms used by business

Basically- the Who, What, Where, Why, & How of 
the Blogger



Findings

The Blogosphere has created it’s own type 
of ecosystem, where the blogger is the main 

contributer and consumer. Links are shared as 
commodity, there is a form of community and 
network; survival of the fittest, traffic, and link 
exchange allow for more popularity and higher 

status. Even monetary exchanges for adver-
tising and donations occur.



Visual Elements
Organized Chaos Emoticons Computer & Web Icons

Blog layout & Login
space for ads, wid-
gets, login, photos, 
video & other media
<--------------------->


